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application as well as the application of information systems. It covers both
technology and management related issues. Students can learn the
electronic commerce infrastructure and apply it to real cases.
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03 Web Design (1) R R
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05 Business Models (1) T E
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08 Internet Marketing R A®
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09 Presentation T oEpIE 2
10 Mobil Commerce g A
11 E-Marketplace SRR
15 Retailing in EC.: Products and Aarg
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14 Legal, Ethical, Impact of EC [y
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